
 

 

Communications Officer 

Salary: £25-30k pa (FTE) depending on experience 
Benefits: 30 days holiday (FTE), 10% pension contribution 
Location: Holborn 
Hours: 28-35 (TBD) 
Reporting to: Communications Manager 

 

Introduction 

Lankelly Chase is ambitious for social change. Our mission is to change systems that 

perpetuate severe and multiple disadvantage. We would like to get to a place where people 

want to, know how to, and are free to make the changes needed to achieve that mission. 

 

We are not a traditional funder and see ourselves as a facilitator and convener. As such, we 

are not a deliverer of services or programmes. Our resources are small relative to the scale of 

the task we have set ourselves. Our budget averages £6 million per annum, much of which 

funds partnerships with organisations whose work supports our mission. We need to be smart 

and imaginative about the actions we take, and so we’ve defined our work as a series of action 

inquiries to help us learn and adapt. 

 

And we know cannot do this alone. We need to build networks, share learning with different 

people and learn from others. This will require compelling opportunities to create collaborative 

dialogue and mutual learning.   

 

Background to the role 

We have developed a networked communications strategy at Lankelly Chase as we feel that 

some of the most important connections in a social system arise when people who share a 

connection talk to others in their network, who then talk to others in their network. And so, it 

continues.  

This approach enables us to extend our reach beyond the existing community, so that more 

and more people engage with changing the systems that perpetuate severe and multiple 

disadvantage. 

A key communications aim is to continually strengthen ties with this network and to empower 

people to amplify stories particularly of people whose voices are missing from current 

conversations. Another is to utilise a variety of communication methods and platforms to share 

ideas, learning and insights that make systems change real and understandable. 

System Behaviours 

We have nine system behaviours that underpin our ‘Approach to Change’ – these can be 

accessed here: https://lankellychase.org.uk/our-approach/system-behaviours/  

 

Whilst all the system behaviours are interconnected and equally important, the following ones 

have emerged as core to delivering the strategy so far: 

https://lankellychase.org.uk/our-approach/system-behaviours/


 

 

 

• There is shared purpose and vision 
People appreciate each other’s perspectives and seek common purpose and 
understanding. 

 

• People are viewed as resourceful and bringing strengths 
Everyone is viewed as bringing both strengths and weaknesses as part of a resourceful 
network of people who are continually growing and learning from each other. 

 

• Power is shared, and equality of voice actively promoted 
All people are able to play their fullest role in building an effective system. Unequal 
distribution of power, including structural inequality, is continually addressed. 

 

• Leadership is collaborative and promoted at every level 
Leadership is identified and valued as much in the person experiencing interlocking 
disadvantages and the frontline worker, as in the CEO or commissioner. 

 

• Feedback and collective learning drive adaptation 
People can see a learning loop between the actions they take and their understanding of 
the problem they are trying to solve, so that each is being continually adapted and refined. 

 

Job Description  

The Role 

We are looking for an enthusiastic and talented Communications Officer to join our small 

Communications team at Lankelly Chase.  The work is at the heart of the organisation as we 

support our partners and the work they do, to shine. It can be fast paced, always varied and 

is a great opportunity to grow and learn. 

 

Though ideally full time, we are open to applicants who may wish to work part time or flexibly, 

and this can be discussed. 

 

Content Tasks 

• Support the delivery and development of Lankelly Chase digital channels including 

email communications, website, social media channels 

• Assist the Communications Manager with the creation and development of content in 

a variety of ways such as videoblogs, short films, audio and the written word 

• To support the production of content that clearly demonstrates our mission and 

objectives for use across all platforms including digital, print and verbal 

• Supporting partners to produce and deliver relevant content for projects / case 

studies / website 

• Respond to requests for information and materials from partner organisations or 

individuals 

• Ensure brand guidelines are adhered to in all external communications produced by 

third parties 

• Assist Communications Manager with general press activity including writing press 

releases and responding to requests 

• Support in capturing content from events 

 



 

 

 

Administrative Tasks 

• Project management support 

• Admin support to Communications Manager 

• Responsible for maintaining up to date contact information for communications 

including event attendees, newsletter subscriptions etc 

• Events management including sourcing venues, delivering the look and feel, 

organising invites, managing invite list  

• Monitor press coverage and maintain an archive of press cuttings relating to Lankelly 

Chase and its partners. 

• Using tools such as Google Analytics to produce monthly reports on communications 

activity including website and social media stats alongside our reach at events 

• Assist Communications Manager in keeping abreast of developments in digital 

marketing, and suggest and champion new ways of working 

• Keep abreast of developments in the severe and multiple disadvantage sector. 

Present and share data, opinions and news, and use to inform our work when 

relevant. 

 

Person specification 

As an organisation, Lankelly Chase seeks to model the behaviours that we wish to see in the 

world. This means we are looking for someone to join our team who is creative and looks for 

strengths and resourcefulness rather than problems, in people and situations. We are seeking 

someone who is keen to learn and is comfortable knowing that where things might not work 

out there is an opportunity to reflect, adapt and grow. We are a small team and work in a 

collaborative way where all voices in the organisation are valued, and so we are looking for 

someone keen to join this open and inquiring environment.  

 

Most of all, we seek humility and humanity. Lankelly Chase is in a privileged position to be an 

endowed foundation. With this privilege comes responsibility to use this money well and to 

acknowledge and use carefully and sensitively the power it gives us. This is vital - in particular 

when we are working with our innovative partners, who are usually working in a very different 

context to our own. 

 

Experience 

Essential 

• Producing multimedia content for the web including social media  

• Using content management systems such as WordPress  

• Managing digital content for websites and/or social media  

• Using and interpreting Google Analytics to monitor web traffic  

• Using tools such as Hootsuite to plan social media content. 

 

Desirable 

• Demonstrable experience working in a relevant role 

• Some experience of Adobe Creative Suite, particularly InDesign and Photoshop 

• Some experience of tools like Canva 



 

 

• Demonstrable interest in charity and sectors relating to severe and multiple 

disadvantage sectors  

• Demonstrable interest in digital media and communications. 

 

Skills 

Essential 

• A proactive self-starter with an ability to demonstrate initiative 

• A flexible and collaborative team player with a solutions-focused approach 

• Strong attention to detail and good organisational and administrative skills 

• Ability to prioritise tasks and work to deadlines 

• Excellent time management 

• Strong interpersonal skills to help build and maintain excellent relationships with 

colleagues and our wider external network 

• Excellent copy writing skills and strong editorial capabilities 

• High level of IT literacy, including Office suite, Google Docs, data management and 

websites. 

 

Other 

• Ability to travel throughout the UK, and willingness to stay overnight and occasionally 

work outside core hours (all expenses will be paid). 

 

How to Apply 

Please send a CV and covering letter, addressing the points in the person specification, to:  

recruitment@lankellychase.org.uk 

The closing date for applications is 5pm on Monday, 17th September 2018. Shortlisted 

candidates will be contacted later that week. 

We anticipate that interviews will be held within two weeks of the closing date. Please 

indicate in your application any dates that you are unable to attend for interview.  

As we are anticipating a large number of applications for this role, we will unfortunately be 

unable to give feedback to any candidates who are not shortlisted. 

 

mailto:recruitment@lankellychase.org.uk

